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Across Canada and Back The Carbon Chrontele ee ees es 


mistakes, With alacri nd 


pride he 
assumes the burden of hewer of wood 
Issued Every Thursday at jand drawer of water for the old hom 
CARBON, ALBERTA town and never until the anwel write 
——_ ‘30° on hi row does he ease from 
Member Alberta Division Canadian | telling the world of t irtues o 
Weekly Newspapers Association people, and the possibilitic of the re 


jxion in which he dwells 
Subscription $2.00 a yer Vs, $2.50 


Payable Strictly in Advance 


() 


} 
| 

HUGE ADVERTISING 
| ADVERTISING RATES 


EXPENDITURES 


l'Transient Advertising, per inch hoe 
Reading Notices, per count line 10« ia 
Legal Advertising, De per count line} Three very large dvertisin eam 
| First insertion and 10c¢ per count line| paigns for 1980 have been announced 
each subsequent insertion lOne is for a $10,000,000 campainn te 
\' gh ee pee advertising rates on appllea-| introduce a new Gillette razor ind 
tion | : 
| Notices of entertainments meetings,| MEW style Dhides, Another is for a 
sales, ete, at which admission is| $1,500,000 campaign iby the Congr 
charged, articles sold Oo collection) Cigar Company in behalf of La Patina 
it iken, with the exception of actual) eigars, and the third is Dy the Ke 
jchurch services, will be ‘charged for 
| people, who are to spend $2,500,000 ¢ 
at the regular advertising rates 
att . 1 sale ’ their ereatl 
All advertising chances of copy; Stimulate groce f 
must be in the hands of the printers} food products 
by noon on Tuesday ro ono changes When we read of what. th 
jean be made or ads, discontinued | fellows are dotnr—anen who 
Paper goes ty press Wednesday af- | 
I}made by advertisin vhen wr 
ternoon each v eek. 
}how «persistently they keep at it 
EDOUARD J. ROULEAU, /[eannot help contrastine them and their 
Editor and Publisher| policy with some retail merchants whe 
| | 
ce idvertising like the Indian who 
heard about feather t ind thoucht 
WHAT DO YOU THINK OF THIS? / no would trv one. He took one feath 
: er, laid it on a plank and slept on it 
eee Jall night. In the morning when he 
lumbus, Mo. not lon Lo, Walter ‘ ‘ 
Jwoke up svith a erick in his back and Ps 
Williams, dean of the Missouri School | 


‘ 5 i he growled: “White man say feather 
of Journalism said Gea Heap dott AWhite nian tle took” 


YOUN ELISS VapnOuan WALD UB IDB) They run an advertisement once or 
P |I'm going to get me a weekly news- | ‘ 3 t 
three week tour of Canada by Canadian Pacific; and Windermere is by automobile through some of Fain at SHIRECORRES hid: We Padre cwaue alin tocuu namely ce. Tar TUN 
A train de luxe from Montreal and Toronto to|the most magnificent scenery in the world. Return FRR laa ac Ja big increase in business say adver 
Victoria and return by two routes touching at the|trip is also by Canadian Pacific Railway and takes editor again, There's more fun in it] ising ig not good for them 
major cities and beauty spots of the centre and west | in the famous mountain railway journey to Field, than in any other thing I know of.” ‘ . sic RAO Larcoinaenat ea tes 
of Canada is again being brought to the attention | Lake Louise and Banff, thence north to Edmonton ihere TBBUR ERE NA VSIKDEY: SHAN CC NND t takes more vi ; 1 
of Canadians and others by an announcement re-|and by Saskatoon to Winnipeg and Fort William. ° : Bi nent : make a feather bed, The same princi 
cently issued by Dean Sinclair Laird of Mac-| From the latter city by Great Lakes steamship to can look hack through a decade or 80) 11, annites to advertising. If intelli 
Donald College, who for the last six years has| Port McNicoll which practically ends the trans- of experience,” adds Elgar White in] panty planned and used EME BY: 
personally conducted these tours. The outward run | continental journey. 4 the Inland Printer, “will quickly un- Sees : 
takes in the northern shore of Lakes Huron and Variety of scene and of means of transportation (BRA TATH IR UEUTITE aban meant, nara and profitable returns are certain 
Superior to Port Arthur and passes thence through | is thus assured. Numerous stops are made for sight- Tee wie , y edi | Rig men of experience know this and 
Winnipeg, Regina, Moose Jaw, Calgary, Banff,|seeing in the many noted beauty spots, national jis many a man in country journalism | ict to their knowledge ia spendin 
Windermere, Nelson, Penticton, Vancouver and| parks, experimental farms, forestry stations, larger today who might have made his mark | ‘Hions.—The Kimboy Pre 
Victoria. A hundred miles of this trip between Banff | centres of population and provincial capitals. Ath Ceaeuingwe vGity. nawepADeR Nadie F 
= |he not preferred to cast his lot among ——— 24 


people who called him hy his first! The next item on the prograin i"! 


name and sent him pummkins and to- |be a song by the Gold Dust Twins on 


Patronize Our Advertisers (7.00020 c=." OPS 


|with his constituency, and he knows The teacher wrote this ‘rief criti 

a | their every mood and peculiarity. | cism on a boy’s report: “A good work- 
ee There pass befere him every day the]er, but talks too much.” 

)) tight wad, the envious and the jeal- The report being returned, accord- 


ous; likewise the generous, the hope-|ing to rule, by the iboys father, bore 
ful, the ambitious. As best he can, he|fbesides thp fignagiuire the following 
| deals fairly with them all, knowing’ retort: “You should hear his mother.” 


it ee A 
You can depend on AY. 


advertised products 


c Third 
Great west 
Canadian 
- FOLKRDANSCE 


g an 
i Advertising is the most powerful searchlight known to business. Gr, , << i ge 
| i“ FOLKSONG 
| It focuses the attention of a community or a continent on a par- i pl > , 
ticular product. It gives that,product the advantages of a widespread | HAN aad he Al is 
- ° 
test by the buying public. But it cannot persuade that public to fT ? q T/ | aT 
buy any article it has tested and found wanting. Manufacturers and at 


( GARY 
merchants know this, They know also that advertising an unworthy qCna a 


product does only one thing: It brings magnified attention to its MARCH. 19°22 


deficiencies. Therefore, before they undertake extensive or consist- Four days of lovely music and color, 


‘os A fas illustrating the Arts, Crafts and Song of 
ent advertising, they make sure that their product is right. ! the peoples of the prairie provinces 
British, French-Canadian and European, 
with an American flavor of Cowboy 
Consistent advertising is your best assurance of value and eee) GONE, 

; “ Singers, Instrumentalists, Folkdancers 
from racial groups in the picturesque 
costumes of their countrys of origin. 
Visiting Artists, including Isabelle 
Burnada, Selma Johavsen de Coster 
(The Swedish Nightingale) and Charles 
Marchand, French-Canadian Folksinger. 
Handicrafts organized by the Canadian 
Handicrafts Guild (Alberta Branch), 
Music and Folkdancing organized by the 


worth, It is fair evidence that the advertising is offering a good 


product which has been thoroughly tested and approved. 


THE ADVERTISEMENTS IN THIS NEWSPAPER HAVE BEEN 


Janadi¢ Pacitic Railway. 
PASSED BY THE HIGHEST AUTHORITY— Can adian | - : 5 ‘0.3 P 
N.B.—Those wishing to exhibit handi- 
THE BUYING PUBLIC, 


crafts should communicate with Mrs, J. 
J. Anderson, Secretary Alberta Branch, 
Canadian Handicrafts Guild, te March- 
and Apts., Edmonton, or Palliser Hotel, 
Calgary, Alta. 


o ustratea Lookiet write the Manager * 
THe CANADIAN PACIFIC HOTEL AT CALGARY. ALTA. 
Y “Spit 


